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Gen er a l  Mar k in g  Gu id an ce  

 

 

• All candidates m ust  receive the sam e t reatm ent .  

Exam iners m ust  m ark the first  candidate in exact ly the 

sam e way as they m ark the last . 

• Mark schem es should be applied posit ively. Candidates 

m ust  be rewarded for what  they have shown they can do 

rather than penalised for om issions.  

• Exam iners should m ark according to the m ark schem e not  

according to their  percept ion of where the grade 

boundaries m ay lie.  

• There is no ceiling on achievem ent . All m arks on the m ark 

schem e should be used appropriately.  

• All the m arks on the m ark schem e are designed to be 

awarded. Exam iners should always award full m arks if 

deserved, i.e. if the answer m atches the m ark schem e.  

Exam iners should also be prepared to award zero m arks if 

the candidate’s response is not  worthy of credit  according 

to the m ark schem e. 

• Where som e judgem ent  is required, m ark schem es will 

provide the pr inciples by which m arks will be awarded and 

exem plificat ion m ay be lim ited. 

• When exam iners are in doubt  regarding the applicat ion of 

the m ark schem e to a candidate’s response, the team  

leader m ust  be consulted. 

• Crossed out  work should be m arked UNLESS the candidate 

has replaced it  with an alternat ive response. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Quest ion 

Num ber 

Answer Mark 

1 ( a)  

 

• Trade/ exchange/ m arkets/ t rading (1)  

 

Do  n o t  accep t :  m arket  

t rader/ m arket  t rading  

 

 

( 1 )  

 

Quest ion 

Num ber 

Answer Mark 

1 ( b )  

 

• Prim ary/ ext ract ive/ ext ract ion (1)  

 

 

( 1 )  

 

Quest ion 

Num ber 

Answer Mark 

1 ( c)  

   

• Lloyd’s (1)  

 

 

( 1 )  

 

Quest ion 

Num ber 

Answer Mark 

1 ( d )  • I m ports (1)  

 

Accep t :  im ported goods/ goods 

im ported/ goods that  are im ported 

Do n o t  accep t :  I m ported and 

exported goods 

 

( 1 )  

 

 

Quest ion 

Num ber 

Answer Mark 

2  ( a)  

 

 

 

    

   ( b )  

• Part  of econom y owned by 

individuals/ com panies/ shareholders 

(1)  

Eg sole 

proprietor/ partnership/ com panies or 

nam e of business (1)  

 

• Part  of econom y that  is owned by 

state/ governm ent  (1)  

Eg public corporat ions, 

m unicipal/ local council enterprises, 

governm ent  departm ents or nam e of 

governm ent  departm ents eg 

Educat ion/ NHS/ Post  office/ Elect r icity  

(1)   

 

   (1 m ark for each definit ion and 1 m ark for 

each exam ple)  

 

 

( 2 )  

         

 

 

 

 

 

 

 

( 2 )  

 

 

 

 



 

Quest ion 

Num ber 

Answer Mark 

3  • £60 000/ £300 000 (1)  =  20%  (1)  

 

 (1 m ark for correct  m ethod but  calculat ion 

error)  

 

 

( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

4  • Has speeded up t ransport  to goods 

• Goods can be t ranshipped without  

unpacking 

• Goods protected from  

theft / safer/ m ore secure 

• Goods protected from  

dam age/ weather 

• Quicker turnaround/ unloading 

• I nsurance/ packing costs are lower 

• Saving of space/ containers can be 

stacked 

• Allows goods to be t ransferred from  

one t ransport  to another  

 

   (1 m ark for each advantage)  

 

 

 

 

 

 

 

 

 

( 2 )  

 



 

 

Quest ion 

Num ber 

Answer Mark 

5  • To pay from  one account  into 

another account  

• Use of a bank giro/ credit  t ransfer 

form   

• One cheque for total am ount  

• Can be for single/ m ult iple paym ents 

• Money t ransferred elect ronically 

• Contains a list  of 

em ployees/ accounts to be paid  

 

     (1 m ark for each feature)  

 

 

 

 

 

 

    

( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

6   

• Physical at t ract ion 

• Colour  

• Social acceptance 

• Status/ im age 

• Hero-worship/ fam ous people  

• Em ot ions 

• Hum our 

 

 

      (1 m ark for each m ethod)  

 

 

 

 

 

 

 

           

( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

7           ( i )  

  

( i i )  

  

( i i i )  

  

( i v )  

• Debenture =  long- term  

 

• Debt  factor ing =  short - term  

 

• Overdrafts =  short - term  

 

• Retained profits =  long- term  

 

     (1 m ark for each source correct ly 

m atched)  

 

 

 

 

 

 

( 4 )  

 

Quest ion 

Num ber 

Answer Mark 

8  • Airm ail/ Express m ail/ express post  

  

    (1 m ark for correct  nam e of postal 

service)  

 

 

( 1 )  

 



 

 

Quest ion 

Num ber 

Answer Mark 

9  • Are legal tender  

• Are generally acceptable 

• Used for sm all purchases 

• Generally available 

• No r isk of non-paym ent / bad debts 

• I m m ediate paym ent  

• No interest  to be paid 

• Portability – easy to carry around  

• Durabilit y – can be kept  for a long 

t im e 

• Divisibilit y – sm all denom inat ions  

 

     (1 m ark for each reason)  

 

 

 

 

 

 

 

 

 

 

 

( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

1 0  • [ Advice note]  – to tell buyer goods 

have been despatched/ are on their  

way  

• [ Credit  note]  – to correct  a m istake 

on invoice or to correct  an 

overcharge or for returned 

goods/ packing cases 

 

    (1 m ark for each purpose)  

 

 

 

 

 

 

( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

1 1  • Can deliver to m any custom ers on 

one journey/ at  short  not ice 

• Direct  contact  with custom ers if 

there are problem s 

• Goods m ay be bet ter supervised 

• Less chance of theft / dam age 

• Delivery t im es m ore flexible 

• More econom ic if regular loads 

• Less docum entat ion com pared to 

using a t ransport  com pany 

• Specialised vehicles can be bought  to 

suit  the com pany’s requirem ents 

• Can be hired out   

• Can advert ise nam e on vehicle  

 

       (1 m ark for each benefit )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

( 3 )  

 



 

 

Quest ion 

Num ber 

Answer Mark 

1 2  • I nterest  rates 

• I nflat ion 

• Financial stabilit y of a 

count ry/ econom ic perform ance  

• Polit ical news eg change in 

governm ent  

• Natural disasters or eg  

• Change in value of im ports/ exports 

• Dem and for currency changes 

• Nat ional debt   

 

      (1 m ark for each reason)  

 

 

 

 

 

 

 

 

 

 

( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

1 3  • Hom e t rade is buying/ selling within a 

count ry – internat ional t rade is 

buying/ selling between count r ies 

• Hom e t rade has wholesalers/ retailers 

– internat ional t rade has 

im porters/ exporters 

• Hom e t rade has no custom s 

dut ies/ quotas – internat ional t rade 

has custom s/ quotas 

• Hom e t rade the sam e weights/ units 

of length/ voltage are used – 

I nternat ional t rade uses different  

units of weight / m easures 

• Hom e t rade uses the sam e currency 

or e.g. such as £ -  whereas 

internat ional t rade count r ies use 

different  currencies or e.g. such as 

the dollar 

• Hom e t rade has sam e m eans of 

paym ent  e.g. cheques – whereas 

internat ional t rade different  m eans of 

paym ent  are used or e.g. 

docum entary credits.  

• More com plicated docum ents in 

internat ional t rade than in hom e 

t rade 

• Difficult  form s of t ransport  used 

• Differences in language 

 

(2 m arks for each difference)  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

( 4 )  

 



 

 

Quest ion 

Num ber 

Answer Mark 

1 4  ( a)  

  

To at t ract  new custom ers/ business (1)     

( 1 )  

     ( b )  £4,200 – 20%  =  £3,360 (1)  divided by 24 =  £140

 

(1 m ark for correct  m ethod but  calculat ion 

error)    

   

 

( 2 )  

      ( c)      The bank you are borrowing the m oney from  will 

look into your credit  history/ accounts – to see 

whether you are who you say – if you are a 

hom e owner – how m uch you earn – to see if 

you m eet  the com pany’s cr iter ia of requirem ents 

– if you are the r ight  status they will pay you 

the sum  needed. What  security you can offer – 

such as shares – that  could be used to repay the 

loan. 

• Purpose of loan 

• Am ount  of finance used 

• Length of t im e required 

 

 

(1 m ark for each point  plus 2 m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

 

 

 

( 3 )  

 



 

 

Quest ion 

Num ber 

Answer Mark 

1 5  ( a)  £1 x 350 =  £350 (1)  

£5 x 72 =  £360 (1)  

£350 +  £360 =  £710 (1)  

(2 m arks for correct  m ethod but  calculat ion 

error)  

 

 

 

 

( 3 )  

     ( b )  Prem ium s are affected by the level of r isk – the 

higher the r isk, the higher the prem ium  – there 

is a greater r isk of fire and theft  to stock – there 

m ay m ore previous claim s on stock 

(1 m ark for the point  plus 1 m ark for 

developm ent )  

 

 

 

 

 

( 2 )  

      ( c)  I nsurance brokers are interm ediar ies – they 

br ing people want ing insurance and insurance 

com panies together – they have expert  

knowledge about  the insurance m arket  – and 

give advice – on the best   

policy – as they obtain quotat ions from  several 

insurance com panies – and guide clients to the 

m ost  com pet it ive insurance prem ium  – and then 

place the insurance with the insurance com pany 

– and arrange  

docum entat ion – he will receive a com m ission 

 

 (1 m ark for each point  plus 3 m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

 

( 4 )  

     ( d )  Provides storage – of furniture await ing 

t ransport  – or sale -  retailers can inspect  the 

furniture – to exam ine the goods.  Protects 

furniture from  theft / dam age/ weather – as goods 

are not  kept  in the open air . To m eet  

unexpected dem and – unless there is surplus 

stock in the warehouse, the dem and cannot  be 

sat isfied – and retailers will run out . To keep 

ahead of dem and – as wholesalers need 

warehouses to m ake sure they m eet  shortages – 

thus balancing out  supply of goods with the 

dem and – keeps prices stable. Provides a place 

for processing funct ions – such as packaging or 

sort ing. 

 

 (1 m ark for each point  plus 4 m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

 

 

 

 

( 5 )  

 

 

 

 

 

 



 

Quest ion 

Num ber 

Answer Mark 

    1 5  ( e)  They would not  want  to com pete with their  own 

custom ers – the retailers – who then m ight  

decide to use the services of another wholesaler.  

The wholesaler would need to have two different  

kinds of prem ises – one for the retail in a 

shopping area – and a warehouse on an 

indust r ial estate – this would push up costs – 

that  the wholesaler m ight  not  be able to afford. 

Operat ing both would increase the workload – 

requir ing different / m ore skills – ext ra staff 

would be needed – who would require t raining – 

on custom er service -  and m ight  need to use 

other wholesalers to supply the retail side of the 

business – m ore deliver ies will be required – 

higher t ransport  costs.  

Wholesalers do not  have a direct  link with 

custom ers  -  this would be t im e consum ing – to 

provide personal services 

Would need to provide ext ra services -  eg hom e 

delivery  

 

 (1 m ark for each point  plus 5 m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

( 6 )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Quest ion 

Num ber 

Answer Mark 

1 6  ( a)  Num ber of shares on offer – type of shares -  

ordinary – preference – pr ice per share – with 

m inim um  bid range – prospectus available. 

Purpose of business – nam es of directors – 

whether issue is underwrit ten.  

Previous profit s m ade – future potent ial profit s.  

Date/ t im e of opening/ closing offer 

 

 (1 m ark for each point )  

 

 

 

 

 

 

 

     

( 4 )  

     ( b )  I ndicates that  shareholders have lim ited liabilit y 

– shareholders only liable up to their  investm ent  

-  personal possessions cannot  be taken – allow 

exam ple – on insolvency.  

 

 (1 m ark for each point  plus 2 m arks for 

developm ent )  

 

 

 

 

 

 

( 3 )  

    ( c)  Advert isem ent  in newspaper – e.g. The Tim es 

I ssue of offer for sale docum ent  to exist ing 

shareholders – of the com pany. Dist r ibut ion of 

offer for docum ent  through brokers – by post  /  

em ail. Dist r ibut ion of offer for sale docum ent  

through financial inst itut ions – such as clearing 

banks – m erchant  banks. 

 

(1 m ark for the point  plus 2 m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

( 3 )  



 

 

Quest ion 

Num ber 

Answer Mark 

   1 6  ( d )  Protects shareholders from  fraud – people 

taking their  m oney. Because of this securit y – 

shareholders m ore willing to invest . Com pany 

has to be run under rules laid down – in the 

Art icles of Associat ion. The legal status of 

com pany is clear – creditors understand who is 

the debtor.  

 

 (1 m ark for each point  plus 3 m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

( 4 )  

    ( e)  Money paid for shares m ay be lost  – if com pany 

does not  perform  well.  Shareholders rank last  – 

after all creditors – if com pany is wound up. 

Dividends depend on profits – if there is a 

com pany loss – there will be no dividend -  if 

com pany does not  perform  well – allow 

exam ple. Share values m ay fall – and shares 

becom e worthless – not  able to sell.   

 

 (1 m ark for each point  plus 5 m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

 

( 6 )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Quest ion 

Num ber 

Answer Mark 

1 7  ( a)     

( i )  

Persuade people to buy goods – increase sales – 

increase profit s. I nform  custom ers – e.g. new 

goods or pr ice changes 

Rem ind people – m aintain custom er loyalty – so 

that  custom ers return.  

 (1 m ark for each point  plus 1 m ark for 

developm ent )  

 

 

 

 

 

 

( 4 )  

             

( i i )  

Makes it  easier to recognise/ ident ify goods – 

uniform  packaging -  am ongst  other coffee jars. 

There is a guarantee of quality/ reputat ion – 

consum ers t rust  branded goods – they believe 

they are superior to ordinary/ unbranded goods. 

Has a status appeal – if you drink this coffee you 

are bet ter than others that  do not  – exam ple. 

Creates brand loyalty – consum ers will cont inue 

to buy that  brand of coffee -  different iates from  

that  of com pet itors – leading to increased 

sales/ profits 

 

 (1 m ark for each point  plus 2 m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

 

 

 

 

( 3 )  

    ( b )  Nearly every hom e has one -  reaches 

nat ionwide/ vast  audiences – as it  com es direct ly 

into people’s hom es – can be repeated – so that  

m ost  people in the household will see it  – when 

relaxing/ at  leisure. Has im pact  of 

colour/ sound/ vision – m ovem ent / im agery -  to 

at t ract  at tent ion. Can target  specific audiences – 

by t im e of day – by program m e – allow 

exam ple. Product  can be dem onst rated – 

m aking it  suitable for people who cannot  read – 

such as young children/ illiterates.  

Use of celebrity.    

 

 (1 m ark for each point  plus 4 m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

 

 

 

( 5 )  

   ( c)  Consum ers will get  to know the coffee available 

– from  a range of producers -  allowing 

com parisons of different  suppliers – on 

price/ quality/ arom a – helping them  to m ake a 

bet ter choice – best  buy or inform ed choice for 

the consum er  -  giving a saving of t im e in 

searching the m arket .  I ncreased com pet it ion 

between suppliers can lead to lower pr ices – 

owing to the need for m ass product ion – and 

bet ter quality of coffee.  

                            

May lead to higher pr ices – due to 

unsuccessful/ high cost  of advert ising. The 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

advert ising m ay be m isleading – leading to 

disappointed consum ers – allow exam ple.  

May reduce com pet it ion – as only the larger 

firm s can afford the m ost  successful advert ising 

m ethods – leading to the consum er having less 

choice – as m any sm all coffee firm s cannot  

com pete.  

 

(1 m ark for each point  plus 3 m arks for 

developm ent  of each side – 4 m arks if only 

advantages or disadvantages considered)  

 

 

 

 

 

 

( 8 )  
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